
Unit 3: Apparel and Textiles  

Grade Level: 10th -12th  
Unit Name: Apparel and Fashion 
Pacing: 4 weeks 

Priority Standards:  
 
Evaluate textiles, fashion, and apparel products 

and materials and their use in diverse settings. 

(DOK 4) 

 

Learning Targets: 
 
I will assess how clothes can create positive 

first impressions. 

I will be able to recognize the most common 

garment features and styles. 

I will summarize the differences between 

natural and manufacture fibers. 

I will determine ethical and unethical practices 

in the apparel industry. 

I will describe how knockoffs affect consumers 

and designers, including the role of licensing in 

the fashion industry. 

 

 

 

Supporting Standards:  
 

16.2.1 Apply appropriate terminology for 

identifying, comparing, and analyzing the most 

common generic textile fibers and fabrics. 

(DOK 3) 

16.2.4 Analyze characteristics of textile 

components in the design, construction, care, 

use, maintenance, and disposal or recycling of 

products. (DOK 4) 

16.4.4 Analyze current technology, trends, and 

innovations that facilitate design and 

production of textiles, fashion, and apparel. 

(DOK 4) 

16.5.1 Apply marketing strategies for textiles, 

fashion, and apparel in the global 

marketplace.(DOK 3) 

Big Ideas: 
 
 
Clothing is an important part of our 

everyday lives, it expresses our individual 

style and personality. However, fashion 

changes and being globally aware of how 

and where our clothing is constructed and 

how we dispose of it is a part we all must be 

aware of and take responsibility in. 

 

Essential Unit Questions: 
 
1. Summarize how clothes reflect personality, 

values, and self-concept. 

2. Summarize factors that influence clothing 

choices. 

3. Analyze ethical and unethical practices in the 

apparel industry, including sweatshops and 

counterfeiting.  

4. Evaluate the differences between the use of 

renewable and nonrenewable resources in the 

production of clothing. 

 

Vocabulary: 
Modesty       Conformity     Peer pressure 

Personality   Values            self-adornment 

Fad               Mass production   societies 

Economics    heritage          market economy 

Merchandising plan            public relations 

Vertical integration            surplus 

Quotas         tariffs             globalization 

Exports        Imports         trade deficit 

Ethics          renewable resources 

Nonrenewable resources   Robotic machines 

Counterfeit goods     Sweatshops 

Store brand   

 


